STANDING GUARD
OVER HISTORY

CivillWar Preservation Trust

Helped protect more
than 22,000 acres

Protected!land
in 19 states

Civil War Preservation Trrust

Supportsicommunities trying
to balance:thehenefitsiof
preservation against
burgeoning|development

Civil War Preservation Trrust
Preserves Historic Battlefield Land

@utrght purchases
Consenvation easements

Partnerships with federal, state
and local gevernments

Warking with local citizens

CivillWar Preservation Trust

CWEPIris the:number ene entity for protecting
CivilWarbattiefieldiandlin the: United States
Since: 1999, CWPIIF has protected| Civil War:
battlefield landiat three times the rate of the
National'Park Service

Blue, Gray and Green
Tihe Civil War Presernvation Trust's Economic Beseftudy

Provides abatilefieldibenefitsiguidesfor:
communityleaders

Demonstrates how toidecide whenisaving
Civil War: battlefields makes dollars and sense




About Blue, Gray and Greer)

Multi-year siudy comrnissioned by CWPT

Conducted by Davidson Peterson Associal
Partially funded by a grant frorm the Depariment of
Interior, National Parl Service

Battlefield Visitors

This study examined only out-of-town visitors.

chool groups and recreaiional visitors
axcluded from the visitor counts.

More About Blue, Gray znd Green

Uses on-site interviews to profile visitor
dernographics and expenditures
atiitudes regarding the overall visit

Deavelops an econornic model using public records
to deterrine jobs supporied and staie and local
government revenuas
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Battlefizld fommllrnrlw in Crisis
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What ar

are costs of development?
Do preserved J:I_[[l'-:‘f alds have value

t0 2 cornmunity?

What does preservation mean o local citizens?

Civil War Tourisis Ca
Questions and Solve tr
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Newy SCHOOl::

Police and fire protection
More traffic on local roads

More strain on utilities

*Per 31 dollar of tax revenue

, About Development:

ban Township, Penn. (includes part of

*Per 31 dollar of tax revenue
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Facts About Developrnent

In Virginiz, 70,000 new dwelling units cost th
state general fund $19 million and reqln ad %
million in total infrastructure spending
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A new high school with 2 capacity of 1,800 pupils
costs $57 million in Spotsylvania County, Va. (ine
location of four major Civil War batilefields)

This is a cost per student of $32,030

Do Preserved Bat tlefields

rlave Value to a Cornrmunity?

Preserving hallowed ground attracis tourisis

I'o.ms. s spend money on local hospitality and

retail services

Irlcreasel tourism _.'Ir)r)OerOJ_; for local residents
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rsery

to pay fo

Whet Does Preservatiior Meazar
io Local Citizens?

Civil War tourisrm encourages an aiiraciive
cuality of life

Civil War tourists are educated and affluent

Civil War tourisis are good will ambassadors znd
good salespeople for your cornrmunity

What Ba ule jeld Tourists Mear
to Your Cornrnunity

rlow rmuch are tourists worth in dollars spent?
rlow many new jobs will be crez

rlow mazny new iz dollars will be generated?
Can the community atiract naw tourisis?

Visitor Occupations
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Points to Consider Civil War Tourists Mear
Business for Local Merchants
Cornmunities can use Civil War tourists’ Totals for 19 batilefields:
demographics (o determine how best to market
their batilefizld(s) Nlé () sar
their incorne and education, Civil War () pals
\mong the best visitors a cornrmunity +,
Civil War Tourisis Buy Lodging, Overnignt Siays at Baiilefield Cornrmuniiied
Food and Retail Goods
Points to Consider Civil War Tourists Generate New
State and Local Tax Revenues
Comrnunities can build a hospitality infrastruciure Total for 19 vaitlefields
to atiract Civil War tourists and provide more
opporiunities to capture their dollars orrE - 1% *
# o 1w w




Poinis to Consicder

Encouraging tourism to batilefields reduces the ta
ourden on Iocgl.l citizens
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Points io Corisicer
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sattlefield tourists rean jobs for locals
Support 2 viprant local econorny
Attract additional hospitality oriented businesses

Civil War Batilefields Are the Main Attractior)
Visitor Attitucles Towards Baiilefilds

Poinis to Consicder

A targeted marketing prograrm can lure more
tourisis and dollars to your cornrnunity
Current visitors to a 'Jrlrrlv-nelrl Can serve s
“goodwill ambassadors” to at
additional tourisis




What Do Visitors Loo}
When They Visit Battlefields?

When tourists venture to Civil War bait
they are looking for information o shed
light on the evenis that transpired '['nere
This information is key to a

positive visitor experience

What Visitor Arnenities
Would They Like to Use?

Preserving Civil War Baitlefields

Is Good Business

Preservaiion adds value to the cornrmunity

Preservation costs

©
s

s than developrent
Preservaiion ennances the quality of life for
2l resid

Recomrmendations

T

f other battlefield
cle errmrnng ihe

Thoroughly examine the cost erleﬂ i of ic
when ¢ orurlr-nng developrmern

ourisrm

Talke sieps to preserve and pro
offier morney-generating nistoric
in the cornrnunity

For More Information Contact:

Toll Free: (800) 298-7878
www.civilwar.org




